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TONY LUPD
Partner
Arant Fox

W Age: 40

W Family: Wite, Jean; son,
Gigvanm; daughtas, Sophia

W Residence: Old Town
Algandria

W Education: George
Mason University, bachalor’s
degree, 1987 Howard
Univarsity, law degres, 1990;
Georgeiown Univarsity
masztars inlyw, 1933

W Hobbies: Photography

W Langeages: Some
Chinesa, which lad him
to dorget most of the
Spanish and Itafian he
ones knew

W Speaking engagements:
About 25 par yaar

W How he spends long
flights: °1 bring NyQuil,
earplugs and an aye mask,
Every momant on the
ground has to be used
effectively. That's what the
cliants pay you for, | do.all
my sigaping both ways on
tha plana. 11 you'ra coming
with ma as &n associie,
¥Ou have 1o be prepared.”

W Whal makes a great
lawyer: " A greal lwnnar
I & bstness conlidant

a persan who keaps their
client out of troubla and
avaluatas risk, especially
for clignis that ara in
cutting edge industries.”

ony Lupo has done this o lot, soit's
not o surprise that he stans talking in
sound bites right away,

After an hour or st of conver-
sation, you realize that's just the way he talks.
The stories don’t stop. The enthusiasm for the
job and thé work wanes not a bit,

“I have the best job in the world,” the partner at
D.C. law firm Arent Fox savs. “It's bragzing-
nghts stuff.”

JOANME 5. LAWTONGTAFF

Patented personality

[P lawyer Tony Lupo followed the family into patent law
before creating himself an individual niche with Arent Fox

BY TIM MAZZUCCA, STAFF REPORTER

Lupo, head of the firm's intellectunl propeny
group that handles entertainment and
medin elients, has testified before Congress
gabout e-commerce issues. He advised the
Egyptian government on revising its intellec-
tual property laows, And now he’s helping
Indonesia gain admission to the World
Trade Organization.

He's spoken all over the world at conferences
about distance leaming, Internet sweepstakes,

[POs and data privacy. He's also no stranger 1o
Court TV, CNN, The Mew York Times and the
Los Angeles Times,

His intellectual property expertise is ¢ven miorn
evident in his lineup of clienis: Discovery
Communications, Pixar Animation Studios,
America Online, a nationgl software industry
association, Apple Computer and Red Hat

Aside from the tech-heavy stuff, Lupo
nlso does work for ltalian clothiers and



brand names such as jeans seller Diesel and
colorful clothing company Benetton.

“I'm a business development guy whao
understands the law,” he says.

Doug Coblens, executive vice president
Discovery Communications, backs him up on
thie cluim.

Coblens, whose office is in touch with Lupo’s
team at least once a day, met him about a year and
a half ago after Discovery put out an request for
proposals for its trademark work.

Arent Fox (www.arentfox.com) had
been doing the media company’s online work;
thien the firm went after everything olse.

Now, Lupo and Arent Fox handle Discovery's
trademark. copyright, litigation and consumer-
product licensing work, among other things.

“He's an incredibly ambitious guy but in a
good way,” Coblens says. “He doesn’t step
on anvbody. Hie has a phenomenal sense of humor

lrm rrm :m that m 1P law.
?auplt an my m_ﬂ-mrk are. fmllm and
they feel fike. There's-a very closs bond,

You feet the energy. Wm:dﬁﬂdnumm m

o that pulls down the whole facade of what you
think nbout lawyers.”

With client service — and new client
development — comes the responsibility of
serving all those people, which during the course
of a year can take Lupo to Asia, Latin America
and Europe,

Th travieling is tough on his family, but Lupo
has been doing it for nearly his entire coreer in
privite practice.

“They vnly know me one way, and it's been
this way for 15 years,” he says. “You got to ride
the wave when it's there.”

Lupe's wave — the throng of interesting
and diverse work — has momentum in this
ape when corporations are especially sensitive
to the value of their intellectual propery and
are very concerned with protecting those
AsELLs.

Although the traveling takes him away from
his family, it allows Lupo to eat good food, meet
interesting people and explore his love of
photography, which he has displayed in his office.

Above everything, Lupo is having fun,

“It's exciting,” he says: “You're reading [in
newspapers | about what you're doing.”

PTO PATTERNS, TRANSFORMATIONS

Like many intellectual property lawyers in the
Wishington ares, Lupo started his career at the
LIS, Patent ond Trademark Cifice.

Unlike many others: however. Lupo was a
legacy.

His grandfather worked as a patent agent his
entire career there. His Tather, Ray, started as a
patent examiner in 1964 while going o law
school at George Washington University. After
he got his law degree, he moved to the solicitor’s
office, He went into private practice in 1980 and
now 15 o partner at MeDermott, Will & Emery’s
Washington office.

Al the patent office in the 1970s and "80s, “the
IP bar was a very small bar gt the time,” Lupo
SHYS.

The Lup family had the patriarch’s colleagues
over to the house for dinner often. 5o growing
up, the PTO became a familiar place — in both
faces and the names — for Lupo.

He remembers the exact fime he decided o
become an intellectual propenty lawyer: He saw
one of his father's friends, a trademark lawyer,
walking around his office in his socks playing
video games,

Lupo knew right away he wanted that sort of
lifestyle and the dppoertunity to have fun while
working — not necessarily to work in his socks,
but the freedom o doso il he wanted.

And it helped that Lupo respected what his
father and grandfather had done with their careers
and the way they'd provided for their families.
With that, he decided to ake the route twa
generations of Lupos had already tken and go
for a position at the PTO in Alexandria.

Although Lupo’s training was in trodemark

work, that field only makes up about a third of
what he does.

Nowadays, his work is more focused on
protecting the trade secrets of entertalnmient and
technology companies,

After joining Arent Fox ns one of its only
intellectunl property attormneys, the firm filled
his docket.

Then Arent Fox encouraged him 1o develop
other areas of expertise. That's when his work
started 1o divert from trademark protection,

“Being a part of the firm," Lupno says,
“transformed me into o business lawyer,”

GOING WITH YOUR GUT

One of Lupo's fovorite stones — both 1o well
e 1o read — 15 *The Alchemist,” n book by
Brazilian author Paulo Coelho.

Lupo read “The Alchemist,” which
philosophizes that anything people want badly
enough the universe will help them get if they
only pay attention to omens that signal when (o
take risks in life to achieve those dreams.

After reading it. he had a couple of questions
o ask Coelho about the philosophies spelled out
in the book. Lupo found Coelho®s e-mail address
from his Web site and sent him 4 note.

He immediately received a form e-mail reply,
saying something 10 the wne of “Mr. Coelho
receives o billion and one ¢-mails a day und may
not get around to answering yours'” — a response
Lupo half expected.

What he didn’t expect was an e-mail from
Coelho days later,

The suthor hiad done some research and found
out Lupo was & lawyer in D.C.. which was
something Lupo hadn't mentioped becase it
wasn't relevant to his e-mail.

Coelho invited Lupo to meet him lor lunch,
and, Nattered by the offer, Lupo accepled.

During the lunch, the author and lawyer
conversed pleasantly, While they talked, a nearby
tahle happily toasted about something oul of
garshol,

Coelho, whose books have been tmnslated into
42 languages ond sold more than 52 million
copies around the world, ek that as a good omen
and asked Lupo to represent him in his Norh
American distribution.

“The whole e-mail to him is Coelhoesgue,”
Lupo says, “being at the restaurant, hearing the
glasses clang. everything.”

He's still on cloud nine shout the whole thing,
even though he's close enough to the author 1o
have been to his house in ltaly’'s Pyrenees
MOUNERINS,

And he still abides by the book’s main
philesophy in his life and career.

“You have to listen to the universe and
make decisions based on gut,” Lupo says, “It's
sort of my philosophy of life and the way life
should be”
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